
NEW YORK INSTITUTE OF TECHNOLOGY AND GP COMMUNICATIONS NORTH AMERICA 
INC. FORGE COLLABORATION 
 
New York Institute of Technology and GP Communications North America Inc. have entered 
into a collaborative relationship aimed at promoting interdisciplinary and cultural exchange 
between the academic world and international businesses, with a particular focus on the 
excellence of “Made in Italy.” 

The collaboration provides for joint activities in various areas, including the organization of 
conferences, events, master classes, educational programs, and internship opportunities. 

Particular attention will be paid to key sectors that are areas of strength for both 
organizations, such as design, robotics, wellness, medicine, and emerging technologies. 

New York Tech will oHer its wealth of academic expertise, research laboratories, and 
interdisciplinary facilities that foster innovation and entrepreneurship, as well as its New 
York-based campuses in Manhattan and on Long Island  as venues for joint initiatives. 

GP Communications, for its part, will provide support through strategic communications 
activities, business relationships, media relations, and project production. 

“This strategic relationship represents a bridge between academia and business, creating 
new opportunities for growth, innovation, and international exchange,” said Jared E. 
Littman, Ph.D., M.P.A., vice provost for research at New York Tech. “Further, this collaboration 
underscores our commitment to partnering with industry to create opportunities to empower the 
next generation of changemakers.”  

“With this initiative, New York Tech and GP Communications confirm their commitment to 
strengthening the dialogue between the United States and Italy, promoting the education of 
new generations and the dissemination of knowledge and skills globally,” said Giovanni 
Pellerito, president and CEO of GP Communications North America Inc. 

New York Institute of Technology's six schools and colleges oHer undergraduate, graduate, 
doctoral, and professional degree programs in in-demand disciplines including computer 
science, data science, and cybersecurity; biology, health professions, and medicine; 
architecture and design; engineering; IT and digital technologies; management; and energy 
and sustainability. A nonprofit, independent, private, and nonsectarian institute of higher 
education founded in 1955, it welcomes nearly 8,000 students worldwide. The university 
has campuses in New York City and Long Island, New York; Jonesboro, Arkansas; and 
Vancouver, British Columbia, as well as programs around the world. The university's 
student-centered approach, academic support programs, generous scholarships, and 
career-oriented programs support its mission to provide all qualified students access to 
opportunity. Caring, expert faculty and staH provide an outcomes-focused, technology-
infused student experience and support research and scholarship that benefit the larger 
world. More than 118,000 alumni are part of an engaged network of physicians, architects, 
scientists, engineers, business leaders, digital artists, and healthcare professionals. 

https://site.nyit.edu/bio/jlittman
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Together, the university’s community of doers, makers, healers, and innovators empowers 
graduates to change the world, solve 21st-century challenges, and reinvent the future.  

GP Communications North America Inc., based in New York, is a company specializing in 
strategic communications and institutional relations. It operates internationally to promote 
brands, companies, and institutions, with a particular focus on Made in Italy and its 
positioning in global markets. 


